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WHO ARE WE

1
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W E  A R E  B R A N D N O G R A P H E R

Powered by ethnography, we help corporate by committing their 

future growth through human-centric design research solution. 

Our Brandnographers keep digging in the field to discover 

subtle behaviour cue and eventually yield fruitful business 

outcome. 

BRANDNOGRAPHER 
IS A GROWTH 
ENABLER

S H A L L  W E  T A L K  

mailto:hello@brandnographer.com?subject=
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“WE TAKE YOUR 
BUSINESS TO 
WHERE YOUR 
NEXT 
BREAKTHROUGH 
SHOULD BE”

P O W E R E D  B Y  B R A N D N O G R A P H E R

A N  I N S I G H T  C O N S U L T A N C Y   
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WHY BRANDNOGRAPHER

2
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P O W E R E D  B Y  
T H I C K  D ATA

D a t a  s p e a k s  f o r  i t s e l f ,  O u r  

E t h n o g r a p h y  s o l u t i o n  i s  t h e  b e s t  

r e s e a r c h  t o o l  t o  i n s i g h t  g e n e r a t i o n

Q U A N T I F Y  
R E A L  D E M A N D

R e v o l u t i o n a r y  d e s i g n  r e s e a r c h  t o o l  

l e v e r a g i n g  b i g  d a t a  t o  i d e n t i f y  c o r e  

u n m e t  n e e d s  t o  m a x i m i s e  R O I

1 0 0 %  
A C T I O N A B L E

B e c a u s e  w e  c a n  p u t  

c o n s u m e r  i n s i g h t  i n t o  

p r o t o t y p e  a n d  r e a l  p r o d u c t i o n  

R E A L  T I M E
I N  T H E  K N O W

O u r  p r o p r i e t a r y  s o c i a l  

l i s t e n i n g  t o o l  t h a t  a l w a y s  

k e e p s  y o u  c o n s u m e r s  o n  y o u r  

t o e s

TRY IT NOW

OUR DIFFERENCE 
W E  S E T  A  N E W  S T A N D A R D  T O  R E D E F I N E  I N S I G H T  

mailto:hello@brandnographer.com?subject=
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PROJECTS COMPLETION 

WITH ACTIONABLE INSIGHT 

1,500+
E T H N O G R A P H Y

S O L U T I O N
SUPERESPONDENT® DATABASE 

NEW STANDARD TO RECRUITMENT 

100%
R E C R U I T M E N T

G U A R A N T E E  
WE SERVE OVER 15 MARKETS 

ACROSS APAC, 3 CONTINENTS

200+
HAPPY CLIENTS INCLUDING 

GOOGLE, VF, LEGO AND MORE  

90%
C L I E N T

R E T E N T I O N
S E N I O R

B R A N D N O G R A P H E R S

POWERED BY THICK DATA
E T H N O G R A P H Y  
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20+	
Brandnographers		

sta1oned	at		
Chongqing,	

Chengdou,	Kunming	

30+	
Brandnographers		

sta1oned	at	
Shanghai,		Nanjing,	
Hangzhou,		Ningbao,	

Hefei,	Suzhou,		Taizhou,	10+	
Brandnographers		

sta1oned	at		
Guangzhou,	

Shenzhen,	Fuzhou,	

5+	
Brandnographer
s		sta1oned	at		
Wuhan,	Changsha,		

Xi’an	

25+	
Brandnographers		
sta1oned	at	Beijing,		
Tianjin,	Shenyang,		
Qingdao,	Dalian,	

Weifang	…	

Quanzhou,	Shantou,	
Chaozhou,	

90+ CHINESE 
BRANDNOGRAPHERS

2 0 0 +  B R A N D N O G R A P H E R S  

AV E R A G E   E X P E R I E N C E  
8 +  Y E A R S

F L U E N T   E N G L I S H  W I T H  
L O C A L  D I A L O G U E  

W E L L  S P R E A D  F R O M  
T I E R  1  T O  4  C I T I E S
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110+ APAC 
BRANDNOGRAPHERS

2 0 0 +  B R A N D N O G R A P H E R S  
10+	

Brandnographer
s		sta1oned	at		
Japan,	South		

Korea	

35+	
Brandnographers		

sta1oned	at		
Taiwan,	Hong		
Kong,	Macau	

60+	
Brandnographers		

sta1oned	at		
Singapore,		

Malaysia,	Thailand,	
Indonesia,	Vietnam	

AV E R A G E   E X P E R I E N C E  
1 0 +  Y E A R S

F L U E N T   E N G L I S H  W I T H  
L O C A L  D I A L O G U E  

P R O V E N  R E C O R D  O F  
M U LT I  C O U N T R I E S  
P R O J E C T
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Time is money and we have no tolerance 

to late delivery. If this ever happens, your 

investment will be refunded

O N  S C H E D U L E
Our researchers and designers are 

working seamlessly, meaning that what 

you see is what you get  

O N  S P E C  

Our project lead is responsible for your 

questions anytime, meaning that you can 

take everything into control and be the 

first in the know 

O N  C A L L  2 4 / 7  
In 3 months time, if you and your team 

have any follow up question to our report, 

we are happy to answer any follow up 

request

O N  W A R R A N T Y

100%
ACTIONABLE

I N S I G H T  D E L I V E R Y  

A n e w  s t a n d a r d  f o r  i n s i g h t  

d e l i v e r a b l e  s c h e m e  t o  s e c u r e  y o u r  

o u t p u t  i s  a c t i o n a b l e  
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QUANTIFY REAL DEMAND 
D E S I G N  R E S E A R C H

R e v o l u t i o n i s e  t h e  o r d i n a r y  d e s i g n  t h i n k i n g  

p r o c e s s  a n d  e m b r a c e  t h e  p o w e r  o f  o u r  e x c l u s i v e  

d e m a n d - d r i v e n  d e s i g n  r e s e a r c h  t o o l .  T h r o u g h  

m e a s u r e d  m i l l i o n s  o f  u n m e t  n e e d s  r e l a t e d  t o  

y o u r  i n d u s t r y  i n t o  t r e n d  p a t t e r n s ,  w e  c a n  s e c u r e  

t h e  d e s i g n  d i r e c t i o n  a n d  m a x i m i s e  y o u r  R O I .

R I S E R D E C L I N E R  S T A B L E R  

2 2

3

5

4.3

2.5

3.5 3.5

I D E N T I F Y  

R I S E R

S E C U R E  

D I R E C T I O N

D E S I G N

P R O T O T Y P E



�12

SAY HELLO TO 
JOMI®

S O C I A L  L I S T E N S I N G

J O M I ®  i s  o u r  p r o p r i e t a r y  I n t e l l i g e n c e  s o c i a l  
l i s t e n i n g  t o o l .  S h e  c a n  h e l p  y o u  t o  r e t a i n  y o u r  
u s e r s  b y  t e l l i n g  w h o  a r e  y o u  i n  c o n s u m e r s ’  e y e  
t i m e l y.  I t ’ s  s o  i n c r e d i b l y  e a s y.

Brand health and consumer experience tracking in one click, 

millions of data are at your fingertips with even the most 

complicated data 

R E A L  T I M E  I N  T H E  K N O W     

Using machine learning to identify sentiment text and smartly 

categorised into word cloud 

E M O T I O N  D E T E C T I O N

Turning SCRM data into highly visualise user interface  
V I S U A L I S E  D ATA  T O  L I V E
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HOW WE WORK 

3
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Reveal targeted consumer life and behavioural 

pattern through ethnography and Netnography 

approach 

E T H N O G R A P H Y

An effective tool to immediate understand your 

target user groups. This is not just traditional focus 

groups, but evolve into concept of community 

C O M M U N I T Y  

JOMI® is our proprietary Artificial Intelligence social 

listening tool to help you understand where you are 

and how consumers talk about you 

S O C I A L  L I S T E N I N G

Identify trends, semiotic language and envision key 

influencers that laid behaviour changes and 

formulate patterns.

C U LT U R A L  F O R E S I G H T

From ultra premium consumers to Key opinion 

leaders (KOL), all powered by our 

SUPERESPONDENT®  database 

I N D E P T H  I N T E R V I E W S
Market research to customise questions and validate 

hypothesis

Q U A N T I TAT I V E  S T U D Y

INSIGHT 
O F F E R I N G S
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Create a clear vision for a brand’s experience and a 

roadmap to bring it to market in compelling ways.

E X P E R I E N C E  S T R AT E G Y

Brands are living business assets. We believe a 

strategic and creative foundation for the future by 

clearly defining purpose, identity, and role.

B R A N D  S T R AT E G Y
We have a unique and comprehensive monetisation 

approach to activate new user and deepen existing 

users’ wallet to help corporate grow in local market

G R O W T H  S T R AT E G Y

STRATEGY
O F F E R I N G S

Identify the unmet needs of customers and markets, 

and match these to the future ambitions and 

capabilities of a brand and business.

I N N O VAT I O N  S T R AT E G Y
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OUR HAPPY CLIENTS

4



OUR HAPPY CLIENTS
W E  O N L Y  W O R K  W I T H  V I S I O N A R Y  I N N O V A T O R S



I N S I G H T  

BRANDNOGRAPHER 
PARTNER WITH TNF 
TO IMMERSE 
BRAND 
EXPERIENCE 

SEE THE RESULT

The information contained in these documents is confidential, privileged and only for the information of the intended recipient 
and may not be used, published or redistributed without the prior written consent of © 2017 Brandnographer Co. Ltd.

https://www.thenorthface.com/about-us/50-years.html


I N S I G H T  

BRANDNOGRAPHER 
INNOVATE WITH 
PHILIPS TO DISRUPT 
SMART LIGHTING 
CATEGORY

SEE THE RESULT

The information contained in these documents is confidential, privileged and only for the information of the intended recipient 
and may not be used, published or redistributed without the prior written consent of © 2017 Brandnographer Co. Ltd.

http://www2.meethue.com/zh-tw/productdetail/philips-hue-white-and-color-ambiance-starter-kit-a19


I N S I G H T  

BRANDNOGRAPHER 
PARTNER WITH LEGO 
TO EXPLORE THE 
FUTURE OF PLAY  

SEE THE RESULT

The information contained in these documents is confidential, privileged and only for the information of the intended recipient 
and may not be used, published or redistributed without the prior written consent of © 2017 Brandnographer Co. Ltd.

https://www.lego.com/en-us/aboutus/news-room/2015/september/interim-result
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RESULT IS KING 

5



$

I N S I G H T  A N D  S T R A T E G Y  

BRANDNOGRAPHER 
PARTNER WITH PLAY 
STORE TO MONETISE 
ENTERTAINMENT 
PLATFORM 

The information contained in these documents is confidential, privileged and only for the information of the 
intended recipient and may not be used, published or redistributed without the prior written consent of © 2017 
Brandnographer Co. Ltd.

SEE THE RESULT

http://www.gsmarena.com/google_play_app_revenue_up_82_in_q4_2016_60_growth_for_the_app_store-news-22759.php
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WHY 
LIFE IMMERSION ?

O U R  S O L U T I O N

B r a n d n o g r a p h e r  b e l i e v e  g a u g i n g  d e e p e s t  i n s i g h t  w i l l  n e e d  t o  r i d e  o n  l a t e s t  t e c h n o l o g y.  L i f e  

i m m e r s i o n  i s  o u r  p r o p r i e t a r y  r e s e a r c h  t o o l  t o  h e l p  b r a n d s  d i s c o v e r i n g  t h e  u n s e e n  p i c t u r e s  a n d  

c u l t u r a l  s u r p r i s i n g  m o m e n t s  t h r o u g h  N e t n o g r a p h y,  t h i s  i s  a n  i n s t a n t  m e s s a g i n g  p l a t f o r m  t h a t  

s t i m u l a t e  c o n s u m e r s  t o  s h a r e  t h e i r  l i f e  m o m e n t s   

Share moment of truth anytime, anywhere 

thanks to the great screen recording 

features, you are in the know at consumer’s 

finger tip,

T I M E LY  M O M E N T  
O F  T R U T H  

Never miss out a single moment of their 

consumer journey by connecting from 

either a smartphone, pad, or PC application

S H A R E  I N  
A N Y  D E V I C E  

All types of medium content are supported, 

including video, audio, photos and text to 

facilitate articulation  

E X P R E S S  I N  
A N Y  F O R M

Moderator will probe right after the 

consumer response and we will never miss 

any interesting answer and moments

I N S TA N T  P R O B I N G  
AVA I L A B L E  
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PLAY STORE 
ENJOY 82% 
GROWTH 
COMPARED TO 
THE SAME 
PERIOD OF 2015

R E S U L T  
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“ “Ruby - thanks for your stellar 
work on the project - much 

appreciated

J O N  S T O N A
R E G I O N A L  M A R K E T I N G  L E A D

Thank you for the tremendous 
effort to bring us to a great 

workshop

A N D R E W  W A N G
S T R A T E G Y ,  A P A C  



I N S I G H T  A N D  S T R A T E G Y  

BRANDNOGRAPHER 
PARTNER WITH 
GULULU TO BUILD 
CHILDREN DRINKING  
HABIT

The information contained in these documents is confidential, privileged and only for the information of the intended recipient 
and may not be used, published or redistributed without the prior written consent of © 2017 Brandnographer Co. Ltd.

SEE THE RESULT

https://www.mygululu.com/product/
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PRIORITISE PRODUCT 
OPPORTUNITY 

T H E  C H A L L E N G E

B o w h e a d  t e c h n o l o g y  i s  f o u n d e d  b y  E x - A l i b a b a  G r o u p  V P  
i n t e n d e d  t o  e n t e r  C h i n a ’ s  k i d  ( 7 - 1 2  y. o . )  d i g i t a l  t e c h  
m a r k e t .  B u t  w h e n  e v o l v i n g  t h e i r  p r o d u c t  s t r a t e g y,  t h e  
m a n a g e m e n t  t e a m  c a m e  u p  w i t h  m a n y  d i f f e r e n t  i d e a s  
a n d  p r o d u c t  c o n c e p t s ,  w h i c h  m a d e  i t  d i f f i c u l t  t o  d e f i n e  a  
c l e a r  d i r e c t i o n  f o r  p r o d u c t  d e s i g n  a n d  i n n o v a t i o n .

B r a n d n o g r a p h e r  w a s  i n v i t e d  t o  e x p l o r e  t h e  p a i n  p o i n t s  
a n d  u n m e t  n e e d s  o f  C h i n e s e  p a r e n t s  a n d  k i d s  i n  d a i l y  
l i f e ,  w h i c h  w o u l d  b e  t h e  b a s i s  t o  d e f i n e  p r o m i s i n g  
d i r e c t i o n  o f  d i g i t a l  p r o d u c t  l i n e .



O U R  P R O C E S S  

Brandnographer designed a 3 steps solution to better understand key 

stakeholders of kid digital tech products:

Influencer: 8 expert interviews to understand China’s current 

parenting trends and main issues

User: 6 ethnographic in-home to explore kids’ unmet needs  

Purchaser: 6 ethnographic in-home observation and interviews to 

understand parent’s pain points and needs. 

Expert interviews 

Based on the insights and product direction from the first and second 

phase, Brandnographer was then involved as a partner to develop the 

product, design and conceptualize Glululu product. 2 parent 

workshops and 3 kid workshops were conducted to evaluate the 

product concept and provide details for final refinement

TRIANGULAR
INSIGHT    
SOLUTION
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LIFE
IMMERSION

C O N S U M E R  I N S I G H T S  D R I V E N

EXPERT
INTERVIEW

IDEATION
WORKSHOP

C AT E G O R Y  I N S I G H T S  D R I V E N

P R O D U C T  I N S I G H T S  D R I V E N
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O U R  R E S U L T S

The study uncovered that accompanying & social, safety & welling-beings, education and habit cultivation were the key needs among China’s 

parents and kids. Behavior trace function is warmly welcomed by the parents and teachers because of their concerns about kids’ safety & well-
beings. Gamification always stays as the core of lifting and maintaining kids’ interest level. It is an inevitable element of most kid products, 

especially in education and habit cultivation categories. Insight secure right product market fit and with a joint team effort of Gululu and 
Brandnographer, Gululu interactive bottle is born to create healthy hydration for kids
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O U R  R E S U L T S
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SHALL WE TALK?

h e l l o @ b r a n d n o g r a p h e r . c o m
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S h a r i n g  i s  n o t  o n l y  c a r i n g  b u t  b e l i e v i n g

LET’S TALK! 

mailto:hello@brandnographer.com?subject=

